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OVERVIEW: 
 
 
 
 
A NEW  WORLD OF MARKETING IS HERE, 
ARE YOU READY FOR THE  
 

NEUROMARKETING  
THE NEW 
MARKETING 
FRONTIER 

 
 

Neuromarketing research turns grey  

matter Ψ/[9!wΩ 

Why do people who prefer the taste of Pepsi loyally buy Coke? Will the 
Catwoman movie make you want to see the film? And are women 
subconsciously drawn to the sight of a bikini-clad model hawking beer on 
television? 

Neuro scientists and top researchers have untangled advertising mysteries 
of neuromarketing,  a new spin on market research that focuses on those 
seeking revolutionary technologies such as functional magnetic resonance 
imaging (fMRI) that gazes directly into the customer behavioral and 
attitudinal scientific findings. 

While traditional marketing is still using old-age demographic equations to target 
audiences, Neuromarketing proves these methods no longer relevant and 
emphasizes Psycho-graphic layer processing: ŎƻƴǎǳƳŜǊΩǎ attitudinal and behavioral 
morphogenesis. 
 
While traditional marketing still considers people targets, Neuromarketing has 
humanized ŀƴŘ ŜǊŀǎŜŘ ǘƘŜ ǘŜǊƳ ΨǘŀǊƎŜǘΩ ŀƴŘ ǊŜǎƘŀǇŜŘ the process to connect with 
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people on an emotional level to win their hearts and minds. 
 
Neuromarketing is currently the domain of larger corporations with significant 
marketing research budgets. But traditional forms of research have shown that the 
more emotionally charged a commercial is, the more likely the message is to be 
imbedded in a consumerΩs mind. ThatΩs 
because in order for a long-term memory to be created, it must first have an 
emotional component to it. (This explains why most people recall the Taco Bell 
Chihuahua or the Energizer Bunny  both of which tickled our emotional funny 
bones  but canΩt recall the last Tylenol commercial they saw.)  
 
 

COMPANIES INVOLVED IN NEUROMARKETING 
RESEARCH: 

 
Coca Cola 
[ΩhǊŜŀƭ 
Nestle 
Volkswagen  
DaimlerChrysler 
Ford 
Altadis 
Camel 
Levi-Strauss 
 
2008 
 
Nielsen Research  Read the article 
Google: read the article of March 18 2008 
Google neuromarketing book 
 
More neuromarketing resources 
 

Get intimate with your brain  
 
DEMONSTRATION 
 
Take your brain to the gym for a moment 
 
In the next image you will be asked to pronounce the color not the word. You will 
experience something that you probably never thought possible. This test will 
demonstrate the left brain - right brain conflict and its effect on your purchasing 
behavior 
 
 

 

http://www.imagilys.com/neuromarketing/
http://www.reuters.com/article/pressRelease/idUS144628+07-Feb-2008+PRN20080207
http://www.democraticmedia.org/jcblog/?p=770
http://books.google.ca/books?id=iSjzP-MH81AC&pg=PA154&lpg=PA154&dq=what%27s+neuromarketing&source=bl&ots=rz8liQAJ3S&sig=2LTI1OxoT_mzPFRErYH1AFDdPHE&hl=en&ei=RKLKSdycLaLinQfnndzkCQ&sa=X&oi=book_result&resnum=2&ct=result#PPA3,M1
http://neuromarketing.blogs.com/neuromarketing/2008/11/advertisers-ride-a-brain-wave-called-neuromarketing-but-is-it-for-real.html


 

http://btoone.com 

 

 
 
 
 
 
 
 
 
 
 
Take the test now:  see next page 
 
 
  

 
 
 

You have just experienced the left brain - right brain conflict. The question is 
if the left and the right brain are in such conflict who then decided to buy? 
 
Let us understand that the major motivational circuit of our actions is the 
quest for pleasure and satisfaction.  
 
While the emotional brain loves to max-up the credit card, the rational one 
insists on saving for the retirement. 
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While the closet is full of pairs of shoes that go with every dress, more often 
than not, she finds herself buying an extra pair just in case. While his cell 
phone is still working, he emotionally wants the latest model. 
 
Neuromarketing is psycho-analyzing our cerebral activity, understanding the 
results from the sphere of emotions, sensations, rational and even 
consciousness and translating them into valuable marketing guidelines. 
 

Ah he understands me! 
 
The main driving force to a rewarding interpersonal or organization 
relationship is TRUST and CONNECTION. In other words, being on the same 
values platform. 
 

Trust can only settle in if integrity, intent and CREDIBILITY become the 
pistons that drive the engine of the relationship forward. At this point the 
door of TRUST yields to productivity and long-term success. 
 
Iƻǿ ŘƻŜǎ ƛǘ ǿƻǊƪ ŦǊƻƳ ǘƘŜ ōǊŀƛƴΩǎ ǇŜǊǎǇŜŎǘƛǾŜΚ  
 
The following visual will give a firsthand look at the brain under the 
microscope: 
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As you can see, the reptilian brain a.k.a. the Primitive brain is the kingdom of 
Nucleus Acumens in plain English: the zone of merits and rewards, the survival 
reactor.  
 
The primitive says: your pretty brand may get you to the door but it will not 

guarantee you a chair at my table. The primitive is all about value merits. 
You muddle with your brand value you lose everything. 
 
 

THE AGE OF IMAGE CONSUMPTION 
 
 

A PICTURE IS WORTH A THOUSAND WORDS: 
 

Does this sound familiar? If the answer is yes, do you know why we say it? 
Iƴ ǘƘŜ ƴŜȄǘ ǎŜƎƳŜƴǘ ǿŜΩƭƭ ǎƘŀǊŜ ǿƛǘƘ ȅƻǳ ŦǊƻƳ ŀ ƴŜǳǊƻ-scientific perspective 
why we use this term. 
 
 

THE RETINAL IMAGERY 
 
 
    

 
 

²Ŝ ǿƻƴΩǘ Ǝƻ ŘŜŜǇ ƛƴ ǘƘƛǎ ŀƴŀƭȅǎƛǎΣ ōǳǘ ǿŜΩŘ ǊŜǎŜǊǾŜ ƛǘ ŦƻǊ ǿƘŜƴ ȅƻǳ ǊŜǉuire 
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an in depth presentation. But we can tell you this, not having the precise 
ƛƳŀƎŜ ǘƘŀǘ ǊŜŦƭŜŎǘǎ ǘƘŜ ŎƻƴǎǳƳŜǊΩǎ ǾŀƭǳŜ ǎȅǎǘŜƳ ŀƴŘ ŎƻƴƴŜŎǘǎ ōƻǘƘ ǘƘŜ ƭŜŦǘ 
and the right brain hemispheres to it, will be treated as non credible. 
 
In the previous image, take a look at the red dot in the mƛŘŘƭŜΣ ȅƻǳΩƭƭ ƴƻǘƛŎŜ 
that it is connected to the emotional hemisphere of the brain while the 
prefrontal cortex (rational) is in the outer layer of the brain.  
 
Studies have proven that before the act of purchase is activated, the 
pleasure zone of the brain reacts at 500 milliseconds before the rational 
zone. The Putamen is the pleasure zone that releases dopamine into the 
blood (related to the sensation of pleasure) before the act of purchase. 
 
 
 
 
 
 

 
 
 
 
 

It is no wonder that our impulses can lead us on various wild sprees of 
spending. And it is no wonder that banks gladly offer you credits cards 
because they are well aware of the human pleasure-based spending 
behavior. 
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The purchasing act: 

 
Decoding the brain buying stimuli:  
 
 
 
 

 
  

     
THE 6 FUNDEMANETAL  BRAIN STIMULI  
 

1) The reptilian brain is self-centered  
2) He reacts only in contrast situations i.e. noise/silence  
3) He only understands basic elements  
4) He only concentrates on the beginning and the end 
5) IŜΩǎ ǉǳƛǘŜ Ǿƛǎǳŀƭ (the optical nerves transport 25 times 

more information than the audible).  
6) IŜΩǎ ǾŜǊȅ ŜƳƻǘƛƻƴŀƭΦ  
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The corporate identity:  
(the logo memory test) 
 

1- Let us introduce: John smith 
 
John Smith: 2 names John and Smith 
 
 

 
2- Let us introduce: John Edward William Wayne Smith 

 
5 names John, Edward, William, Wayne Smith 
 
 
 
 

3- Let us introduce: John Edward William Wayne Bernard Smith 
 
6 names John, Edward, William, Wayne, Bernard Smith 
 
 
 
 

4- Let us introduce: John Edward William Smith 
 
4 names John, Edward, William Smith 

 
 
 
 
5- Let us introduce: John Edward William Wayne Bernard Kaycee 

Smith 
 
7 names John, Edward, William, Wayne, Bernard Kaycee Smith 
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Alert:  
 
DO NOT look at the next page 
and answer the following question 
 
What are all the names listed in #3 of the previous page 
Please take a few moments to think and then look at the next page for the answer 
 
 
If you respected the previous , the answer is: 
 

¸ƻǳΩǊŜ ǳƴŀōƭŜ ǘƻ ǊŜƳŜƳōŜǊΦ  

Why are you unable to remember? 
 
Introducing the Hippocampus  
also called the LTM (long term memory) 
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Let us get intimate with our Hippocampus: Our memory stock room 
{ƛƴŎŜ ȅƻǳ ǿŜǊŜ ǳƴŀōƭŜ ǘƻ ǊŜƳŜƳōŜǊ ǘƘŜ с ƴŀƳŜǎΣ ƭŜǘ ƳŜ ŜȄǇƭŀƛƴ ǿƘȅΦ ¸ƻǳΩǊŜ ƴƻǘ 
alone, anyone else would have also failed the same test and here is why:  
 
Humans, as well as animals, when confronted with organizing objects into a 
hierarchy, and are forced to prioritize a given set of objects simultaneously, their 
hippocampus (human long term memory) cannot yield attention to two or more 
at objects once. 
 
It is normal for the human brain to be unable to remember a set of six names 
previously read. 
 

The Corporate logo  
 
TAKE A LOOK AT THESE COMPANIES CORPORATE ID EVOLUTION       

Why do companies change their logos? Why do they re-brand? Here is a 
cohesive reason. 
 
Follow the process till the end and it will become clear how a logo design is more 
of a methodological process than just a personal decorating project. 
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      Have you noticed anything in all previous corporate logo evolution? 
      
            Take a look at all of their final logo design outcomes 
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And take a look at the following logos together 
 
          
     

 
 
 

What do they all have in common? LΩƳ ǎǳǊŜ ȅƻǳǊ ŀƴǎǿŜǊ ƛǎΥ ǘƘŜȅΩǊŜ simple 

Market leaders corporate logos involve a methodological design process. Their logos are 
based on the famous credibility-based formula by Saulbass.  


